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THE DEPARTMENT OF GLOBAL COMMUNICATIONS & THE AMERICAN
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“EMOTION BY DESIGN” invite you to an Open Lecture

of PARIS YEARS

Tony D. Sampson
Affect, Design and the

Nonconscious Brain

April 2392019

Tony D Sampson (University of East London) is a critical theorist with an interest in philosophies of media Tu eS d ay
technology, digital cultures, design thinking, neuroculture and affect theory. His publications include Virality:

Contagion Theory in the Age of Networks (University of Minnesota Press, 2012), The Assemblage Brain: Com beS C'103
Sense Making in Neuroculture (University of Minnesota Press, 2017) and Affect and Social Media: Emotion,

Mediation, Anxiety and Contagion, coedited with Darren Ellis and Stephen Maddison (Rowman and Littlefield, 18 . 30
2018). Tony is the host and organizer of the Affect and Social Media conferences in East London and a co- "
founder of the public engagement initiative the Cultural Engine Research Group.




